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Community engagement

As a good corporate citizen, the KION Group wants to con-
tribute to the positive and sustainable development of soci-
ety. This is why it supports social and humanitarian projects,
and promotes education, science and environmental protec-
tion. The KION Group gets involved at all of its locations and
wherever its customers and employees live.

MANAGEMENT APPROACH TO
CORPORATE CITIZENSHIP

A company like the KION Group has roots in many locations world-
wide. The requirements and frameworks relating to its Company’s
activities differ just as greatly as the KION Group’s numerous and
varied locations. This is why it pursues a decentralised approach to
implementing its activities. This is because decisions are best taken
on specific local projects where they will actually be implemented.

Its community engagement activities are focused in their own
action field within the KION Group’s sustainability strategy. The
KION Group Donations Policy provides clear guidelines and,
above all, the necessary transparency regarding its various indi-
vidual measures around the world. This lays the basis for
bundling and structuring activities as and when necessary to en-
able it to leverage synergies across a Group-wide network.

The Donations Policy establishes the principles and priorities for
its community engagement and sets out the responsibilities and de-
cision-making processes. This allows it to take quick and pragmatic
decisions at a local level on its potential involvement, and provide
rapid assistance — such as in the event of natural disasters.

The regulations set out in the KION Group Code of Compli-
ance also provide legal certainty for managers at a local level. its
Code makes a clear distinction between donations and sponsor-
ship measures.

Donations are voluntary monetary or in-kind contributions to non-
profit organisations that are not affiliated with the KION Group; these
donations are made without expecting anything in return. By contrast,
sponsorship measures always involve a reciprocal service, such as in
the form of advertising or marketing opportunities. They are therefore
part of the marketing mix, and not part of its Company’s sustainability
activities.
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In accordance with its Donations Policy and Code of Compli-
ance, the KION Group can make monetary and in-kind contribu-
tions for social and humanitarian purposes, science and educa-
tion, art and culture, and environmental-protection and resource-
conservation projects. It must always be transparent and docu-
mented who the recipient is of the donation and for what purpose
it is to be used.

The KION Group does not donate to individuals or profit-dri-
ven organisations. Political donations are also barred, as are do-
nations to private accounts and those which could damage its
Company'’s reputation. Furthermore, there must be no conflict be-
tween the beneficiary’s objectives and the KION Group’s corpo-
rate principles.

WORLDWIDE ENGAGEMENT

The KION Group is active around the world in a very wide variety
of ways, with its employees often also providing active support —
a commitment which the KION Group welcomes wholeheartedly
as an employer. Here are some outstanding examples.

KION Americas: working together with the
Red Cross

October 2016: Hurricane Matthew causes power cuts and leaves a
trail of devastation in its wake in the Caribbean and south east of the
USA, kiling many people. As a precaution, work was also stopped
for three days at KION North America. Following the storm, urgent
assistance was called for to clear the damage left by it. KION North
America supplied a Baoli KBG25 forklift truck to the American Red
Cross to load urgently needed relief supplies and get them to those
affected as quickly as possible.
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KION APAC: tackling the reconstruction
together

Typhoon Meranti caused serious damage in September 2016 in
the Chinese province of Fujian, felling trees, ripping off roofs and
causing water and power cuts. Besides many buildings in the
city, its plant in Xiamen was also severely affected.

It was the worst hurricane since local records began in 1949,
hitting the province of Fujian right in the middle of the holiday sea-
son marking the Chinese lunar festival. Despite this, many em-
ployees came to work after the storm had abated to help their
colleagues with the clean-up. Together, they repaired the damage
and managed to shift trees and branches using the forklifts.

The Chinese KION Group company also lent a hand with the
clean-up efforts in the city, providing many forklift trucks to clear
the roads. Colleagues also worked closely with local relief organi-
sations.

Linde Material Handling Fenwick: helpers with
a heart

Many people are dependent on the willingness of the community
to provide help and support, especially in the cold winter months.
This is why the French initiative ‘Restaurants du Coeur’ (Restau-
rants with a Heart) has been distributing food and essentials to
the needy in France since 1985. Every year they are helped by
‘Volunteers for the Day’ who talk to supermarket customers out-
side stores, encouraging them to donate some of the items they
have purchased such as food or hygiene products.

The Linde subsidiary Fenwick has been a partner of this ini-
tiative since 2014, actively supporting the collection campaigns.
This includes giving Fenwick employees the opportunity to take
half a working day off each year to assist the initiative — an offer
that 367 employees took up in 2016.

To ensure the donations are also transported to as well as
distributed and stored at the correct distribution centres, Fenwick
also provides technical equipment. In addition, this company has
audited the overall way in which goods are organised at one of
the initiative’s warehouses in Lucé to identify solutions, including
ways to optimise transportation, warehouse management and
staff safety. After all, the logistical effort involved in this national
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initiative is quite considerable. On the two campaign days in
March 2016 some 71,000 volunteers gathered 7.3 tonnes of food
and hygiene products at over 6,600 supermarkets — enough for
over 7 million extra meals for the needy.

On the 30th anniversary of the Fenwick Group in 2016 a soli-
darity run was also organised at every company location in
France. The principle behind it was as simple as it was effective:
for each kilometre run, one euro was donated for food. In the end
over €12,000 was collected thanks to the huge sign-up. Going
forward, Fenwick aims to further expand its community engage-
ment by helping the needy reintegrate into working life.

Linde Material Handling EMEA: StaplerCup
hilft e.V.

Competing for the ForkliftCup, which was initiated by employees
of Linde Material Handling, has long since become an institution
among forklift truck drivers. Forklift drivers gather from all four
corners of the globe to show off their skills in regional and nation-
al competitions — on the hunt for the best of the best! For them,
the supreme goal is the unofficial ‘world championship’ in forklift
truck driving. Over the past 12 years over 20,000 people have
participated in the national and international competitions, with
each one drawing up to 15,000 spectators.

Alongside the competition, since 2008 community engage-
ment has also been a focus area. The StaplerCup hilft e.V. associ-
ation aims to support regional social institutions in particular.
Since it was founded, it has already donated over €250,000 to
organisations involved in looking after sick or disadvantaged chil-
dren, as well as young people and the elderly in need. Alongside
numerous prominent backers of the association, apprentices of
Linde Material Handling’s PiA (Project-integrated Training) team
collect donations every year, for instance through their charity raf-
fle. This saw the donation of a further €8,000 to three relief organ-
isations after the ForkliftCup 2016.
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Linde Material Handling EMEA: a decade
helping the needy

Linde Solidaria, the corporate volunteering programme of Linde
Material Handling Ibérica, celebrated its tenth anniversary in Janu-
ary 2017. What began in the Madrid and Barcelona branches
now includes other areas of Spain and even Portugal, with the
programme supporting over 5,000 socially disadvantaged people.

The original idea is as simple as it is effective: instead of giving
Christmas presents to customers, Linde Ibérica makes donations to
selected non-profit organisations. Employees and their family mem-
bers are also actively involved. During the annual Fiestas Solidarias
campaign days at the Barcelona, Madrid, Seville and Lisbon branch-
es, they help people with physical or mental disabilities, accompany
them on activities and turn the day into a shared experience. The
company contributes to the campaign with monetary and in-kind
donations to the organisations.

And whenever special assistance is needed, Linde Solidaria
is ready to lend a helping hand, such as with forklifts for surplus
food collection and distribution projects, social grocery stores or
the Red Cross. Other forms of help include food and hygiene
products for people who are threatened by social exclusion, or
food allowances for children suffering from rare diseases and who
therefore need extended hospital stays.

Many of Linde Material Handling EMEA'’s official distributors in
Spain and Portugal have now also developed their own voluntary
programmes and work regularly with a range of institutions. What
started out as a local initiative became an international movement
that brings together the involvement of employees, companies
and customers — and has a real impact!

STILL EMEA: giving youngsters a chance -
seizing opportunities

Giving young people a chance who really deserve one —at STILL
EMEA, social responsibility also includes providing young people from
difficult backgrounds with good vocational training. Every year, one or
two training places are reserved for candidates seen as weaker. When
awarding these places, the company works with the Nordchance pro-
ject, an initiative of the German Nordmetall association. Nordchance
supports young people who are difficult to place on professional devel-
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opment schemes, and smoothes the way for them into vocational
training. A further programme was launched recently to support young
refugees: it is called Norchance Plus and is also supported by STILL.

STILL EMEA: helping others to help

Supporting humanitarian relief organisations is an important corner-
stone of STILL EMEAs community engagement. The company’s Dort-
mund branch has now donated an EGV-S pedestrian high-lift pallet
truck to the German doctors for children in need foundation
ARCHEMED - Arzte fiir Kinder in Not e.V. — to simplify warehouse
management. ARCHIMED operates a modern surgical centre in Er-
itrea, and the foundation stores all the necessary equipment and ma-
terials close to Dortmund. The new truck makes warehouse organisa-
tion more efficient and faster, lightening the burden on the foundation’s
work day in, day out.

STILL EMEA: long-standing integration
assistance

STILL EMEA has pursued the ambitious aim for over a decade now
of integrating people with disabilities into the workplace. To help with
this, the company is assisted by the German association Elbe-Werk-
statten, whose work focuses on helping people with disabilities to
find a job and training placements. Both partners have worked to-
gether since the 1980s And it has done so with great success: at
STILL, people with disabilities are now fully integrated into working
processes. In short, this long period of collaboration has proven suc-
cessful for both parties: STILL receives hard-working and highly mo-
tivated employees, while Elbe-Werkstatten has achieved its objective
of seeing both those with disabilities and those without working to-
gether an integrated way as a matter of course.
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